	County:__________________________________________
	Month:________________________________ 



2026-2027 MONTHLY INCENTIVE REPORT
Due: By the 7th of the following month to qualify for promoter of the month. To be eligible for the Tina Shultz Award, Jan Harding Award, and 1st and 2nd Incentive Awards - reports must be kept current quarterly: Incentive records from June 1-August 31 are due September 7. Incentive records from September 1-November 30 are due December 7. Incentive records from December 1-February 28 are due March 7. Incentive records from March 1-May 31 are due by June 7.

Please complete the entire form and attach any documentation necessary.  Use additional forms if necessary.  Reports must be submitted and emailed as an attachment.

Submission by email only:	incentive@padairy.org
			
PRINCESS:________________________________________________ALTERNATE(S):__________________________________

JR. REPS:_________________________________________________                    ______________________________________
      
COMMITTEE:_______________________________________________                   ______________________________________

	SCHOOL AND YOUTH:
	# of 
Prom.
	
Date
	School, Education, or Organization
	# of
Students
	Description of Promotion
(Speech or Appearance) topic?
	# Done
 by P.
	Alt.
	Jr. 
Rep(s).
	Com.
	Key Message

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
TOTAL SCHOOL & YOUTH THIS MONTH:
	
	
TOTAL PEOPLE THIS MONTH:
	
	


MEDIA/ PRINT OR PSA’S:
	Date
	Name of Paper and Town or Radio Station (need documentation with all stations listed it will be shared with – include PSAs)
	Article Title (Need copies of all articles)
	#
Done
by P.
	Alt.
	Jr. 
Rep(s)
	Comm.
	Key Message

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
TOTAL PRINT/PSA MEDIA THIS MONTH:
	
	



WEBSITE/SOCIAL MEDIA:
(*Must be on the County Dairy Promotion Page and not personal page, Please screenshot posts, & place in 1 document and copy and paste the link,
ONLY SUBMIT 3 MEDIA POSTS PER MONTH: a personal message and key message must be included to count)
	
Date
	Website or Social Media

Social Media → 

	Format: (Webpage, Facebook, Twitter etc.)
	What did you update?   Video or post?
(Attach updates or posts to this report)
	   #
Done
by P.
	Alt.
	Jr.
Rep.
	Com.
	Key
Message

	

	
	
	
	
	
	
	
	

	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
TOTAL THIS MONTH:
	
	


 

BOOTH PROMOTIONS:
	# of 
Promotions
	
Date
	Name of Store, Mall, Fair and/or Fundraiser, # of Hours
	# of 
People
	Activity 
(booth, game, fundraiser, etc.)
	   #
Done
by P.
	Alt.
	Jr.
Rep.
	Com.
	Key Message

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	

TOTAL BOOTH PROMOTIONS THIS MONTH:
	
	

TOTAL PEOPLE THIS MONTH:
	
	




ADULT AUDIENCE:
	# of 
Promotions
	
Date
	Group Name and Town
	# of
People
	Presentation Description 
(Speech, skit, game, booth, etc.) topic?
	   #
Done
by P.
	Alt.
	Jr.
Rep.
	Com.
	Key Message

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	

TOTAL ADULT AUDIENCE THIS MONTH:
	
	
TOTAL PEOPLE THIS MONTH:
	
	




SPECIAL EVENTS:
	[bookmark: _heading=h.gjdgxs]# of 
Promotions
	
Date
	
Event
	# of
People
	Presentation Description 
(Speech, skit, game, booth, etc.) Topic?
	   #
Done
by P.
	Alt.
	Jr.
Rep.
	Com.
	Key Message

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
TOTAL SPECIAL EVENTS THIS MONTH:
	
	
TOTAL PEOPLE THIS MONTH:
	
	




FILL A GLASS WITH HOPE:
	$ Amount Raised
	
Date
	
Event
	# of
People
	Description of Event, Food Bank Name & Address

	   #
Done
by P.
	Alt.
	Jr.
Rep.
	Com.
	Key Message

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	










STATE EVENTS:
	# of 
Promotions
	
Date
	
Names of those who attended:

	# Done by P.
	Alt.
	Jr.
Rep.
	Com.
	Key Message

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
TOTAL STATE EVENTS THIS 
MONTH:
	
	





Respectfully submitted by:					Incentive recorder:________________________________________
County Princess:________________________________ (E-mail address)___________________________________________  									
(Phone Number)___________________________________________	









										
	SCHOOL, YOUTH,
ORGANIZATION
	
MEDIA/SOCIAL MEDIA
	
BOOTH PROMOTIONS

	Any organization dealing with kids of all ages
	All promotions in print (must contain a dairy fact)
	Fairs (even if product is being sold)

	School
	Newspapers
	Malls

	Preschool
	School Papers
	Grocery Stores

	Daycare
	Church Bulletins
	Fundraisers

	Libraries
	Company Bulletins
	Equipment Dealers

	4-H Clubs
	Extension Newsletters
	Milkshakes at the Capital

	Farm Show
	County website - update
	Ag Progress Days T-shirt & Milk

	Boy Scouts
	Twitter/Instagram -need 10 for 1 credit
	Hershey Park

	Youth Group, etc.
	Facebook/Live
	All-American- Ice Cream, T-shirt, Cheese

	Ag Progress Days Learning Center
	TikTok recipes on with two dairy products
	

	
	Blogs are accepted
	

	
	*Snapchat is not accepted 
	

	One credit for each presentation given that is at least 15 to 20 minutes
	Need copies of all articles attached to the name of the paper.  Must include copies of all posts
	
One credit for every four hours



	ADULT 
AUDIENCE
	
SPECIAL EVENTS
	STATE
EVENTS

	Farm Bureau
	Races (Marathons)
	*Princess Seminar

	Breed Club
	Parades
	*State Pageant

	Banquets
	Passing out ribbons
	Mini Seminar

	Kiwanis
	Ball Games
	Fall Meeting

	Red Hat Society
	Fall Festivals
	Spring Meeting

	Senior City Homes etc.
	Octoberfest
	PDPPS sponsored Webinars

	Dairy
	All-American- Ribbon Distribution
	   

	Non-Dairy
	New Baby Presentation 
	

	
	Visits with Santa
	   

	
	
	

	
	
	*REQUIRED


*Refer to the Incentive Guideline Document or Incentive section in handbook and all promotions must have a key message*

1



Fill a Glass with Hope Campaign
	Fill a Glass with Hope is a campaign that will help to give low income families across PA the opportunity to be able to obtain fresh milk from their food banks in various areas of the state. For every dollar that is raised, it will give eight (8) children or adults the changes to be able to pick up fresh milk when they need to rely on a local food bank for food due to unforeseen circumstances.
The PDPPS Inc. Board has approved a new way to earn incentive credits for your county programs. We decided to offer each county the chance to earn 2 promotion credits for every $500 that you raise and donate to the Fill a Glass with Hope campaign. 
	The great part of this is that you can choose which category that you want it to be credited to in your incentives. It doesn’t matter if it is media, school, or a non-dairy category. If you are short in one or more areas to reach an incentive level at the end of the year, which is from the 1st of June until the 31st of July, you tell me where you want the credit.
	Two (2) credits will be awarded for each $500.00 raised, up to eight (8) credits for $2,000 and above. You will need to send a photo/documentation of the check being presented to the food bank that is closest to you and involved in the campaign. 
	Here are the food banks participating in Fill a Glass with Hope campaign: 
· Feed Pennsylvania- Harrisburg
· Central Pennsylvania Food Bank- Harrisburg & Williamsport
· Community Food Warehouse of Mercer County- Sharon
· Greater Pittsburgh Community Food Bank- Pittsburgh
· The Harry & Jeanette Weinberg Regional Food Bank- Pittston
· Philabundance- Philadelphia 
· Second Harvest Food Bank of Lehigh Valley & Northeast PA- Nazareth
· Second Harvest Food Bank of Northwest PA- Erie
· Westmoreland County Food Bank- Delmont

To Donate or for more information visit: https://www.feedingpa.org/our-programs/fill-a-glass-with-hope/ or contact Erin Haafke at 717-476-7553 or ehaafke@feedingpa.org

MEDIA/PRINT/PSA’S:              
The media category has two parts and includes printed or broadcast media which must share a positive and /or educational key message regarding the dairy industry and/or dairy products.  
· Written, printed media refers to published articles by the promotion team, recipes accompanied by a key message, social media posts sharing a key message or image and/or the monthly updating of a website. Social media and blogs must include the #PADairyPrincess to be counted as a promotion. 
· The entirety of the article must be included in the incentive report with the dairy message highlighted for ease of review.  
· All newspaper articles should be sent in as an attachment with the name of the paper and the date attached as it is presented to the public viewing audience.  
· Recipes that appear on the same date in the same paper with a dairy message, are considered one (1) article.
· Credit for articles and website updates regarding the selection and coronation of county royalty shall be limited to one credit per event. 
· PSA’s (Public service Announcements), radio spots and TV appearances should be counted by the number of actual interviews or tapingass made not by the number of times played.  
· Every time an opportunity to share via a microphone at an event or function with a key dairy message presented is a promotion.  
· Use the Radio, TV and PSA form to verify the message presented by having it signed by a radio/TV representative; submit it with monthly incentive report. If the verification form is not accessible, be creative- use a business card, show catalog title page, index card, etc. The form can be found in Incentives Guidelines, PDPPS Inc. handbook, and website.  If a radio station shares all of their PSA’s with their sister stations, you will receive 1 credit per sister station, not per recording. List the sister station call letters on the form.
· Dairy Public Service Announcements (PSA)’s delivered over loud speaker at events such as schools, fairs, etc. may be counted as one (1) credit for each occurrence. 
· County websites may be linked to the state program website, to establish this link contact the PDPPS office.  One update per month in the content area of the county website will receive one credit.  A copy of the updated webpage must be included with the incentive report.
· Social Media Posts from Facebook, Instagram, Twitter, and/or TikTok will be accepted as: video form, written form, shared, and recipes. All posts must be from your County Promotion page. 
· Video form must be 30 seconds or more to be counted as one credit.
· Written form must be 75 words or more to be counted as one credit.
· Shared posts and recipes (with a personal key message on why you are sharing it) will be counted as one credit. 
· Recipes must include 2 real dairy products. 
· These posts must be included in the incentive report as attachments to be reviewed. 
· The posts must include hashtag #PADairyPrincess. 
· A maximum of 3 posts will be accepted per month for a total of 36 per year. You can utilize social media as you like, but PDPPS will only accept 3 credits per month. 
· Blogs must be a minimum of 500 words and the hashtag #PADairyPrincess One (1) credit will be given for each blog. Copies of the blog must be submitted.
